OUTDOOR
BRIEF




THE
BRAND



UF’S
SCHOOL
OF

THEATRE
&
DANCE




THE
BUSINESS
PROBLEM



Students and locals are not aware of the fun
experience UF School of Theatre + Dance
offers through its performances.



THE
ADVERTISNG
OBJECTIVE



To inform people about the immersive, fun

experience offered by performances at UF
School of Theatre + Dance.



THE
TARGET



18-25

UF Students & Gainesville Locals

On Campus, Urban Areas

Low-Middle Income

Enjoy attending UF events such as football games and
concerts

e People who may have busy lives and look for an escape
in fun, immersive/engaging activities



THE
INSIGHT



People like to feel transported away from
the real world.



THE
CONCEPT



ESCAPISM

“Escape Reality, Embrace the Arts”



THE
|DEA

Projection Mapping Tent



PROJECTION
MAPPING
TENT

Located in the Plaza of America’s, Turlington, and downtown near the Hippodrome.

People can enter the tent and see performances mapped around
them to be virtually transported into the art. They can also use QR
codes to purchase discounted tickets.






THANK
YOU!




